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US President Barack Obama will pay his first state visit to China in November 2009. 

The International Business Daily (IBD) is proud to announce that an exclusive issue 

will be published at the period of this visit, looking at the future of the Sino-US 

relations in the context of the Obama administration.   

 

Sino-US Relations under Obama Issue 

In these uncertain economic times, the relationship between China and US has 

opened a new and crucial chapter. Under the new US administration, the direction 

of US-China relations is the focus of much of the world’s attention. IBD, sponsored 

by China’s Ministry of Commerce, is honored to publish a Sino-US Special Issue 

to celebrate President Obama’s visit and report on new trends in economic and 

trade cooperation.   

 

Two American Chinese cabinet-level secretaries came, 
can President Obama be far behind？ 

 

SSiinnoo––UUSS  SSppeecciiaall  IIssssuuee  oonn    
EEccoonnoommiicc  aanndd  TTrraaddee  CCooooppeerraattiioonn  

Celebrating President Obama’s first state visit to China 

U.S. Secretary of Commerce Gary Locke and 

Energy Secretary Steven Chu together visited 

China in this July. This is the first time that two 

American Chinese cabinet-level secretaries have 

come to China at the same time in the history of 

Sino-US relations. Their visits foresaw the new 

trend of relationship between China and United 

States, and American new strategies in energy 

and climate.     



                                         
 

US supplement IBD published 

Last year, IBD successfully published a China-USA Special Issue in December, 

marking the 30th anniversary of the establishment of China-US diplomatic 

relations. 

◆ Sponsored by the Ministry of Commerce of China, IBD serves as an authoritative 

platform for both Chinese and foreign business circles. 

◆ Published in Chinese, with a circulation of more than 420,000 copies, IBD is 

often called “China’s Wall Street Journal”. 

 

Advertisement Opportunity in this special issue 
We are currently seeking advertisements/articles in this special issue. This is a 

prime opportunity to promote your brand, and reach your target audience. 

 

◆ The company which introduced by the Commercial Counselor’s office of Chinese 

Embassy or Commercial Chamber in the US, is able to get 15% off of the ad/article 

price. 
 

IBD Special Issue 

Size(4-color) Length × height (cm) Ad Rates Article Rates 

1/2 Page 
(Front page) 35×24 RMB150,800 ———————— 

Full Page 35×48 
35×46.5(Back cover ) RMB145,000 RMB72,500 

1/2 Page 35×24 RMB75,400 RMB37,700 

1/3 Page 35×15.5 RMB55,100 RMB27,550 

1/4 Page 35×11.5 / 17.5×24 RMB42,050 RMB21,025 

1/8 Page 17.5×12 RMB26,825 ———————— 

Special Page 
（1/2 Page ad+1/2 

Page article） 
35×24 + 35×24 RMB100,000 ———————— 

 

More details about these issues please contact: 

  Ms. Mavis Yang (Editor)   Ms. Claudia Chang (Director) 

Department of World Special Report, IBD, MOFCOM 

Tel: 8610-67634681       Mobile: 86-13241413913  

Fax: 8610-67626878      Email: ibd22@126.com
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